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11:30- 1:30 Demo/Display of Visual Media Technology & Equipment (Stell Hall)
(Courtesy of Samsung Electronics America, The Electronic Super

Sore, Sears and Dartmouth’s Film and TV Studies Program)
12:30- 1:30 Faculty Lunch with Panelists

1:45 - 2:45 MBA Career/Industry Roundtables
Technology
Glenn Britt T' 72, Time Warner Cable
Jim Sanduski, Samsung Electronics
Media & Entertainment
Lisa Sanders D’ 81, Sony Imageworks
Seth Skolnik D’ 89, Paramount Digital

3:00-4:30 Industry & Competitive Analysis Class (Prof. Peteraf)
Glenn Britt T’ 72, Visiting Executive

4:45 - 5:45 Digital Video Media and Entertainment Panel (Barclay)
Moderator: Prof. AlvaTaylor
Panelists:
e Glenn Britt T' 72, CEO & Chairman of
Time Warner Cable
e LisaSanders D’81, Executive Director, Operations,
Sony Pictures Imageworks
e Jim Sanduski, VP of Marketing,
Samsung Electronics America
e Seth Skolnik D’89, SVP, Business Development,
Paramount Digital Entertainment

5:45 - 6:45 Tuck Tails Reception (Stell Hall)
(Sponsored by QLC, co-hosted by the Tech Club and the

Media and Entertainment Club)
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